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Victorians strongly support using Victoria’s
coasts to protect marine animals and plants, and
for tourism activities.

79% == 90% 5  75%

have visited a Victorian of coastal visitors are satisfied consider the marine and
coastal or marine area in the with their experience coastal environment the
past 12 months most important natural

feature in Victoria

Top 10 activities undertaken at
coastal locations:
g8 Dining/eating / drinking
= OIS 66 %
2. Walking / hiking
v N D 59%
BY m— m Spending time with family / friends
Geelong Waterfront D 57%
Top 10 coastal locations visited are: &6 Slghtseelng_ 53%
1 Geelong B ; Relaxing on beach / sunbathing s,
bt Appreciation of nature
2 StKilda 7 Rye A9 D 45%
% Shopping
o D 45%
3 PhillipIsland 8 Anglesea & Swimming 6
= ____ 44%
4 Sorrento 9 Apollo Bay g Visiting markets
Il cossssEE——— 39%
o Walking a dog
5 Torguay 10 Lorne m 26%
Top 5 values of the marine and What’'s important to coastal visitors?

coastal environment
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1 # Habitat for marine and coastal @ ; =
/e animals and plants 92% 85% 84%
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2 | i Place for leisure time such as Natural beauty Peace and Availability of
walking and holidaying of the area quiet car parking
3 ﬁ) Place to experience nature ] aANanG
=, Y&
g . o °
a4 .i‘ Cultural and maritime heritage 80% 76%
Food options Toilets / shower
5 @ Contributes to the economy blocks at the
via tourism foreshore

T This graphic presents the findings of the Victorian Marine and Coastal Quantum
Soes WAVE @ Community Attitudes and Behaviours Research. Conducted in 2025, it was Market

the 6th iteration of the study and examined the views of 2,000 Victorians. Research
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of visits to the $1 59 8 day trips of visitors ) nig hts

coast are a i
i to the coast incluaded an
day trip per day trip v overnight stay at the coast

(on average)

What contributes to a positive experience? The challenge of adapting to climate
change on the coast:
Beauty / 'éf Great IT‘ Peaceful,
picturesque N\l day out =24 relaxing, 860/
scenery refreshing /’ o )
\ support using natural materials
. . M (e.g. sand / vegetation) to create
~ Clean, tidy/ ol Quality of gl FOOd a barrier between coastal towns
A no rubbish aslll beach / sea —  options and water
E] Availability  ¢|§|d& Toilet / shower i ' 85%
e Of clc(l'r FIOCkﬁ atthe X support planning laws to prevent
parking oreshore A any further development in coastal
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areas affected by sea level rise

. . 78%

Top 5 perceived important issues to address:

4. Pollution (e.g. litter, microplastics) -8 o. __ support engineered solutions (e.g.
48% Am ;
° m sea walls) to create a barrier
m} Ocean warmin between coastal towns and water
Ll - 23%
AAAA °
¢ Overdevelopment in coastal areas 70%
Eﬁﬁ 22% E .
g ° + support adaptation to sea level
% Beach erosion rise, moving towns and
& 22% infrastructure further inland
J Overﬁshing Note: participants indicated their level of support or opposition to each method
21% of adaptation individually, therefore percentages combine to over 100%.
T
Management and governance mmm Agree  EEEW Uncertain  mmsm Disagree
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Believe Victoria’s Believe Victoria’s Believe coastal and marine Believe local communities
coast is well managed marine environment is managers are doing generally have enough say in
well managed enough to manage risks to Government planning decisions
those environments affecting their own area

This graphic presents the findings of the Victorian Marine and Coastal Quantum
WME @ Community Attitudes and Behaviours Research. Conducted in 2025, it was Market
the 6th iteration of the study and examined the views of 2,000 Victorians. Research




